
Analysis of client 
needs, suggestion 
of tailored solution.

Identification 
of reference

websites and other 
reference materials. 

Keyword (KW) analysis,
localization into target 

languages.

Verification of KWs 
in Google AdWords. 

Final approval by the client, 
creation and implementation 

of terminology glossary.

Creation of Style Guide 
with a codification 
of desired tonality 

to the target audience

Preparation of texts 
for translation and 

their analysis considering 
repetitions and similarities 

using CAT tool Memsource.

Language proofreading by a native 
speaker of the target language.

The texts will be authentic, readable 
and trustworthy.

Translation by a linguist(s) specialized 
in the given field and terminology.
Including translation of metadata, 
alternative descriptions, keywords, 
and other additional information.

Quality check 
of translated texts 

by an internal team 
of editors.

Visual check of texts directly on the website. 
We check whether the text is displayed and aligned 
properly (call-to-action buttons, menu items etc.). 

The output is a report of changes 
to the subsequent implementation.

Implementation 
of texts on a website 
(on the client side, 

linguists are in case 
of need ready to help).

Completing and finalizing 
final texts after translation.

Delivery of texts 
to the client.

Implementation 
of changes

(on the client side, 
linguists are in case 

of need ready to help).

On request, we will send you references of clients who have implemented this procedure.
Contacts: +420 605 087 511, +420 722 344 223, info@nk-langa.cz, www.nk-langa.cz 

Web Localization 
Workflow


	Page 1

